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Privacy and Security

� Location Based Advertising – geo-tagging

� Augmented Reality

Consent is key Consent is key 



Social Media Business

� 2003 – MySpace bought by NewsCorp for $580m

� 2005 – YouTube bought by Google for $1.65bn 
(plus the cost of a lawsuit)

� 2007 – Microsoft buys a 5% stake in Facebook for � 2007 – Microsoft buys a 5% stake in Facebook for 
$500m

� 2007 – CBS buys Last.FM for $280m

� 2008 – AOL buys Bebo for $850m but then sells it 
for…?

� 2010 – Habbo valued at..?



Social Media Business

Facebook audience

� Unique Users – 500 million+

� Page views – 200 billion

� Average engagement time per visit – 23 � Average engagement time per visit – 23 
minutes, 20 seconds

� Half of Facebook’s registered users visit 
every day

Source: ComScore February 2010



Who else is into social media?
� President Obama - had 844,927 MySpace friends, while McCain 

had…?

� The European Commission – see  
http://ec.europa.eu/information_society/activities/sip/public_consultati
on/index_en.htm

� Consumers – globally, consumers now spend 5.35 hours per month, 
up 82% over the same period in 2009 (source: 
http://blog.nielsen.com/nielsenwire/global/led-by-facebook-twitter-
global-time-spent-on-social-media-sites-up-82-year-over-year)

� The stats – 1.8 billion Internet users per day, consumer activity on 
social networking and blogging accounts for 17% of all time spent on 
the internet, online advertising grew by 5% in Qs1+2 in 2009



Social Media Regulation

Laws

� Data protection laws 

� Electronic marketing laws

� Electronic privacy laws� Electronic privacy laws

� Common law privacy principles

� Laws that protect children

� Anti-terrorism laws

� New laws?



Social Media Regulation

Contracts

� End-user licence agreements and terms of use

� Privacy policies

RegulationRegulation

� Industry self-regulation 

� Associated regulation (for example, IAB behavioural 
advertising rules)

Social Communities

� Campaigns

� Action groups



Social Media Regulation

European regulation

� Implementation of the Safer Social Networking 
Principles 2009

� Article 29 Working Party ‘open letter’ May 2010� Article 29 Working Party ‘open letter’ May 2010

� European Commission Safer Internet Day 2010

� Published independent report on assessment of the 
implementation of the Principles



Social Media Regulation

Looking forward

� Establishment by FTC of Internet Privacy 
Framework

� Ongoing assessments into data protection � Ongoing assessments into data protection 
and privacy regimes

� Common law principles relating to social 
networking

� EFF open letter to Facebook

� Social media eats itself


